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Welcome!  Our goal is that you leave today’s workshop with more 
knowledge and know-how on how to shift behavior toward a positive social 
good, including: 

• Understanding the basics of behavior change marketing 

• 12 behavioral determinants most likely to influence behavior change 

• Importance and key considerations of research  

• How to determine a target behavior and target actors 

• Framework of a behavior change project plan 

• Overseeing development of creative that serves your goals 
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9:30:   Introduction to Behavior Change Marketing 

90-minute lecture will give an overview of behavior change marketing 

theory and practice, examining the determinants of behavior, the basics of 

campaign development, and real world successes and failures. It is 

designed to create a baseline of understanding around behavior change 

marketing and develop organizational support for initiatives using this 

methodology. 

11:00: Letting Research Guide You 

We will discuss how research can be used to discover empathy for your 

audience and drive your efforts — and give you the opportunity to try out 

an effective interview approach. 

Noon - 1: Lunch  

1:00:  Developing Your Marketing Plan 

 We will review the basics of a behavior change marketing plan and   

 demonstrate how it can work for you.  

2:00 - 2:15 PM: Break 

2:15:  Ensuring Your Creative Serves Your Goal 

While seductive to produce creative products (e.g. posters, ads, Web 

sites, sharable graphics, etc.) with pretty pictures and messaging that 

moves you, producing products that produce results with your target 

actors takes discipline and keen empathy.  We will walk you through tools 

to help you stay focused when considering creative approaches.   

4:00 - 4:15 PM:  In-Summary Wrap-Up    

 Wrap-up and review of take-home toolkit contents 


